A pivotal moment in our industry
In 2020, APC engaged FitzMartin to determine if compounding

awareness among consumers (and prescribers) of the value that

pharmacy has a negative reputation among consumers because

compounding pharmacists bring to patient health.

of multiple negative news stories.

And then the NASEM bomb dropped.

key f i n di ng :
Negative news stories have had little effect on consumer
perceptions of our industry, mostly because there is a profound
lack of awareness that compounding pharmacy exists at all.
For the long-term health of our businesses, we must increase

On July 1, the FDA released its NASEM report on cBHT
(compounded hormone treatments). This flagrantly unfair and
incomplete report gives the FDA the tool it needs to consider
new restrictions based on the study’s recommendations. This is
an existential issue for many compounders:

83% of compounders say cBHT
is at least 20% of their business
That makes this a $1.5 billion problem for our industry. And every
day, Big Pharma is spending $638,356 lobbying the government.
Not only on cBHT, of course, but they would love nothing more
than disrupting our industry.
Equally important, our patients’ health depends on our ability
to continue compounding hormone therapies. For them,
compounded hormones are not an alternative — they are the
only choice.

As many as 8 million patients are
currently taking compounded hormones
Between the FDA/NASEM and Big Pharma, our story is being
told by those with a vested interest in disrupting or even shutting
down our businesses.
We must respond. Our future depends on it.

Our campaign is a multi-tiered, 3-year campaign to address both
our long-term awareness issues and our need, in the short term,
for a vigorous response to the NASEM report.

A direct challenge;
a powerful response

The message for both aspects of our campaign comes from the
same source — the authentic experiences of our patients.
Patients don’t come to us because they want a compounded
medicine. They come to us because they want to feel whole
again. To feel healthy again. Their stories are passionate, inspiring
testimony to the joy that comes when you can live normally again.

On July 1, the FDA dropped the NASEM report on compounded
hormones, or as they call it, cBHT. Along with not-so-subtle
indications that potentially punitive regulation may soon follow.
The primary goal of this campaign is to create awareness and
action on this critical issue among members of Congress and
others on the Hill who can influence the FDA. Equally important,
we will engage prescribers and patients to add their voices to
the campaign; to make this a human issue.

And that is the soul of our message. Every day, we are helping
patients experience the joy of living again.

This aspect of the campaign gets its power from the authenticity
of our patients’ stories. Compounded hormones have changed
the lives of millions of women. Their stories put a face to the
issue. The campaign also includes tools for our compounders to

communicate with their prescribers and their patients, to invite
their participation.

The threat is real. We must respond.

We have two needs;
the first is most urgent.
We need to raise $250,000 THIS MONTH to fund the completion of
the creative work for the campaign. We plan to launch in early 2021
and your one-time gift of $2,500 or more NOW would help us meet
that deadline.

Consider the serious threat to your business and choose the
option you prefer – a one-time gift or an ongoing gift for the
three-year campaign – so that we can beat back this threat to
cBHT and your compounding practice.

The second need is greater but less urgent. Over the next three
years, we need to raise $2,750,000 to fund the media campaign
itself. Your recurring gift $250, $500 or $750 a month for the next
36 months will get us there.

visit www . a 4 pc . org / cbhtcam paign

to joi n th e cause .

